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• I would like to start by welcoming the opportunity to attend and speak at 

the public launch of a Campaign on such an important issue as ROMA 

WOMEN EMPOWEREMENT.  

• Vice President Neelie Kroes asked me to come on her behalf and it is now 

my utmost pleasure to be here with you today. 

• I am particularly honoured for having the opportunity to open today's 

event and for being able thus to contribute to your cause. A cause which is 

of great importance as it is based on and strives to further promote the EU 

core values of human dignity, freedom, democracy, equality, the rule of 

law and respect for human rights, including the rights of minorities. 

• The guiding principle of the ERGO Network to work towards 

encouraging the Roma themselves to take an active role to accomplish 

equal citizenship as a shared responsibility of all - of Roma and other 

citizens, is a powerful one as it embodies the EU values and calls for 

greater participation and action of those disadvantaged people themselves.  

• Roma often seem to internalise existing negative stereotyping and often 

don't fight it. Lack of confidence and skills is in most cases the reason 

which prevents them from changing perceptions and stereotypes and from 

improving their overall situation. This lack of confidence, and particularly 

of skills, has a negative impact on their role and participation in society as 

it prevents the unleash of potential and talents of Roma people. 
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• This problem is particularly acute with regard to Romani women who 

face multiple challenges and are in a more disadvantaged position when it 

comes to inclusion and integration in today's digital world. 

• Yet, projects like this EMPOWEREMENT CAMPAIGN FOR ROMA 

WOMEN which strongly believes that women themselves play a key role 

in challenging and changing negative attitudes can significantly 

contribute to the efforts of breaking down barriers and getting people out 

of poverty and exclusion. 

• By proposing and taking concrete actions this project can empower Roma 

women and help them build capacities to represent their own interests and 

take a pro-active role in the advocacy for issues of their concern on local 

level. 

• Here, I would like to particularly underline the great importance and 

role of ICT as an empowering tool. In today's digital world the ever 

increasing growth and importance of ICT is indisputable – ICT has 

become central to our economy and society. The ICT sector is a key 

contributor to EU growth. It contributes 5.3% of EU's GDP and 4% of its 

jobs. It also accounts for 20% of economy-wide labour productivity 

growth. The ICT sector achieves above-average growth and is the total 

EU research effort in the business sector.  

• This means ICT can be a powerful tool for both personal and collective 

empowerment – first, it helps gaining relevant skills and capacities; 

second, it enables more effective and efficient functioning of 

organisations; and third, the use of ICT tools bring about positive change 

in local Communities.  

• In this context, digital skills training  is seen as a vital component of any 

empowerment campaign. Such trainings not only bring ICT skills but help 
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people build up confidence and acquire other relevant skills and 

knowledge necessary for their full integration in society.  

• Let me give you a few examples of how ICT can empower disadvantaged 

groups and facilitate their inclusion in the digital space. This can be done: 

o in terms of enabling re-skilling - ICT help to learn anytime, 

anywhere, according to one's capacity; 

o in terms of improving people employability – this is especially 

important in a world where 90% of jobs will require some level of 

digital skills across sectors; 

o in terms of having the voice of disadvantaged groups be heard 

wider and louder - with the use of electronic and social media for 

instance; 

o in terms of activating and mobilising relevant stakeholders, to 

collectively work more effectively, to create and sustain networks, 

to share knowledge and best practice.  

• Talking about ICT, it is also important to see the role of Women in an 

area which is predominantly considered a "men's" world. The general 

trend is that less and less young people, particularly women, take-up ICT-

related subjects or pursue an ICT career. 

• Vice President Kroes is personally strongly engaged with this subject. She 

is very committed to getting young girls to take an interest in the 

technology (smartphones, social media, apps) and having more Women in 

ICT. Vice President Kroes is actively working to get more girls in science, 

maths, engineering and technology.  This is because for her, the prime 

objective is to make every European digital – to open the new 
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opportunities created by ICT to everyone, including the most 

disadvantaged, isolated and excluded. 

• To put it in Neelie's words, there are three ways to get more women and 

girls involved in ICT. 

• First, we must show the many ways ICT empowers women. Whether it's 

helping people with family commitments work or train from home. Or a 

tool for self-expression: ICT can help women. And we strongly believe, 

that the more women see that ICT delivers for them, the more they will 

want to get involved; the more they get involved the better it can adapt to 

their needs. 

• Second, start young. At school, as many as 90% of girls are interested in 

ICT. But they don't convert that into university study – and that's where 

the boys overtake. 

• And third, role models are important. Whether they are celebrities, 

teachers, local heroines or brokers, whoever! Because the more girls see 

other women doing great things with ICT, who are positive about ICT, 

who show that ICT careers are exciting and exuberant – then, the more 

they will be inspired to join in.  

• In this context, I would like to welcome the digital dimension of the 

ROMA WOMEN EMPOWEREMENT Campaign and stress the 

importance of capacity building through digital skills development and 

application. Using social media and other inter-active ways of 

communication will only make your voice stronger. It will mobilise wider 

support for your actions and get more people actively involved in the 

various activities. You can certainly achieve more. 

• And finally, let me thank to all of you who participate in this project.  It is 

your commitment and dedication which will help Roma women get 
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empowered by building relevant capacities, knowledge and skills. This is 

also a way to contribute to our goal to get every European digital and 

make the digital inclusion in its widest sense possible even for the most 

disadvantaged groups: notably, by fighting unemployment and finding our 

young people jobs, helping generations learn from each other, 

encouraging active ageing, and promoting civic engagement. 

 

 

THANK YOU FOR YOUR ATTENTION! 

 

 

 
 
 

 

 

 

 

 


